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STRA by the Numbers

This data shows the economic value of short term rental

accommodation to Australia, what the industry delivers, who
it attracts, and why each STRA guest contributes significantly
higher value than those staying in other accommodation types.

$28.2b

Short term rental accommodation added $28.2 billion to
Australia’s visitor economy in the year to March 2026.

DOMESTIC $10.7b INTERNATIONAL $17.5b

@ Domestic overnight travel: 38% B International travel: 62%
DOMESTIC STRA INTERNATIONAL STRA
$10.7b $17.5b
contributed by Australians holidaying contributed by overseas visitors
and travelling intra and interstate. staying in Australian STRA.

9.2m overnight trips 29.9m guest nights 3.3 avg. nights 1.0m visitor trips 128.9m guest nights 126 avg. nights

1 STRA's share of where Australia’s visitors sleep

OF ALL VISITOR NIGHTS OF PAID ACCOMMODATION NIGHTS

Iinlz 2in5 lIin7 2in3

domestic overnight international nights domestic paid nights nearly two-thirds
nights are STRA (8%) are STRA (40%) are STRA (13%) of international
paid nights (62%)

2 Every STRA guest pur\Ches above their Weight spend per trip vs. the average traveller

DOMESTIC STRA GUEST INTERNATIONAL STRA GUEST

$1,170 .« $950 $17,120 .« $4,830

STRA guest, per trip avg. domestic STRA guest, per trip avg. international

Spends 23% more per trip for a similar length of stay. Spends 3.5x more and stays 126 nights vs. 38.

Sources: Tourism Research Australia: International Visitor Survey & Domestic Tourism Statistics, Tourism Forecasts for Australia 2025-2030.
Figures for the year ending March 2026 unless noted. STRA = short-term rental accommodation. Totals may not sum due to rounding.
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3 International STRA spend is climbing fast

+40%

$16.8b Growth in international STRA visitor spend across
$14.5b just two years, from $12.0b in 2023 to $16.8b in 2025 -
$12.0b the fastest-growing part of the sector.

2023

0.96m intl. trips, 2025 114m guest nights

4 STRA guests out-spend on every kind of trip

$30,800

$18,200

$8,900

Education

Business $2,300

Visiting family @ Stayingin STRA
& friends @ Other accommodation

5 Where international STRA guests come from leading markets of origin leading markets of origin

United Kingdom New Zealand

Taiwan Japan France

Indonesia United States

STRA’s guest mix skews toward shorter-haul and high-yield education markets - a different footprint from Australia’s overall
visitor mix, spreading demand across more origin countries.

6 A wider economic fOOtprint domestic STRA guests do more, and spend flows further

Eat out at a restaurant or café Go to the beach Visit national & state parks

68% vs 55% avg. 4 5% Vs 27% avg. 20% Vs 12% avg.

STRA guests are more likely to dine out, explore and get active, spreading their spend across more local businesses and
operators than the average traveller.

THE VISITOR ECONOMY STRA SITS WITHIN

$192.4b $81.1b 361,270 $736,800

visitor economy spend, 2025 tourism’s share of GDP tourism businesses tourism-filled jobs

Sources: Tourism Research Australia - International Visitor Survey (spend, nights & purpose), Domestic Tourism Statistics, Tourism Satellite Account and Tourism Forecasts for Australia
2025-2030, presented to ASTRA, June 2026. Headline STRA figures are for the year ending March 2026, the growth series is calendar-year IVS data. Note: state and territory STRA break-
downs are not held in the underlying dataset provided - these can be added from TRA'’s State & Regional Tourism Satellite Accounts (FY2024-25). Totals may not sum due to rounding.



